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OFA Fiscal Note
Reduces Cost In Bill

The amendment makes technical and clarifying changes to the
administrative responsibilities of the Department of Administrative
Services (DAS) with regards to the purchasing of print and digital media
by state agencies. The amendment also provides that DAS shall accept
help from institutions of higher education or neutral third parties to
fulfill their requirements under the bill. This eliminates the need for an
additional position and associated costs within DAS identified in the
underlying bill. The amendment results in potential one-time costs to
DAS to establish the guidelines and processes to meet the requirements

of the underlying bill.

The preceding Fiscal Impact statement is prepared for the benefit of the members of the General Assembly, solely
for the purposes of information, summarization and explanation and does not represent the intent of the General
Assembly or either chamber thereof for any purpose. In general, fiscal impacts are based upon a variety of
informational sources, including the analyst’s professional knowledge. Whenever applicable, agency data is
consulted as part of the analysis, however final products do not necessarily reflect an assessment from any
specific department.

Primary Analyst: WL 5/21/25
Contributing Analyst(s): (RC)
Reviewer: MM



